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creative services

Smith & Hook is dedicated to

its reputation of winemaking
excellence with its single varietal—
Cabernet Sauvignon. The Hahn
Family’s historic Monterey ranches-
turned-vineyards produced the
very first Smith & Hook

wine in 1980. Today, their

great Cabernet Sauvignon

legacy carries on, crafted

from the vine to

the bottle with

attention and care.

CABERNET
SAUVIGNON

Point of Sale & Brand Materials

2009 CENTRAL COAST CABERNET SAUVIGNON

THE STORY WINE NOTES
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FAMILY VINEYARDS

GODWIN

ARTISAN WINES FROM SONOMA COUNTY

Under the direction of renowned winemaker Kerry Damskey, the Godwin Family produces
small quantities of two exclusive wines from carefully selected vineyards in Sonoma County.
The Russian River Valley Chardonnay and Sonoma Valley Merlot are the culmination of the

Godwin Family’s commitment to producing world-class Sonoma County wines.

GODWIN FAMILY VINEYARDS

GODWIN FAMILY VINEYARDS 2008
RUSSIAN RIVER VALLEY FLORAL CLONE CHARDONNAY

THE VINEYARD
‘The Herrick Vineyard lies on the eastern
bank of the Russian River ust south of the

town of Healdsburg, Here, sandy loam soils

GODWIN
20 E{HV 08

RUSSIAN RIVER VALLEY

CHARDONNAY
FLORAL CLONE

Dijon Chardonnay clonal selection which
has the unique aromatic signature of white
peaches with a hint of apricot
THE VINTAGE
8 vintage was a airly typicalvin
in terms of the growing season. For
Chardonnay to mature, optimizing it floral
profile, it equires a growing sie where the
days are warm and evenings are cool. The
Herrick Vineyard possesscs an ideal erroir,
climate, elationship with soil and clone.

ection, project manager

THE WINE
APPELLATION Russian River Valley
VARIETAL 100% Floral Clone 809 Chardonnay

STATISTICS Akohol—142}
pH—361, Toral Acdity

hugearmayefaromatic levels Hint of Vi

ice e inthe bckground, ot domiari
Skinpsionand e O e plcare
Burgundian Chardonnay flavor layers o varilla
aream, toast and wmeg, This s a Chardonnay
‘whichpleascsandis immensely satisfying,

WIWW.CREATIVEWINESINTL.COM

lonroe Street Studios(graphic design),

Timm Eubanks Photography.
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creative services

Point of Sale & Brand Materials

ESTATE-GROWN,
produced and bottled

by HAHN WINERY, our

SLH WINES reflect the best
from our vineyards in the
SANTA LUCIA HIGHLANDS

appellation.

SLH ESTATE

HSANTA LUC]
HAHNFAMILY

HAHN SLH ESTATE | RO-DRAWERC, SOLEDAD, CA 93960  831678-2132  NATIONAL SALES & MARKETING | HAHN FAMILYWINES 707 226-2463 WWW.HAHNFAMILYWINES.COM

and wine card

es clement sell shee
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HAHN &{”1 CYCLES CLEMENT 2009

CALIFORNIA PINOT NOIR
2010 PINOT NOIR SANTA I 1A HIGHLANDS

Dhout Cypetes Clemen Wine Fnformation
INEYARD NOTES Tt Cyetes Clement Wire Irforna

APPELLATION  California
APPELLATION Santa Lucia Highlan The Hahn SLH Pinot Noir comprises

. The Cyeles Clement poster
g e VARIETAL 100% Pinot Noir
VARIETAL COMPOSITION own from three of the Hahn family’s Sanea i8I F AL Ocsa SATHIES. 145

100% Pinot Noir Lucia Highlands vineyards. The conditions b (2 5% (04 pH—3.76, Tonal Avidiy==0.64 ¢/ 100u1
STATISTICS dlobol 14.5%,pH 381+ of the Smith, Hook, Lone Osk and Doctor's arsian artss g SYIN'P I

Total Acidity 062 ¢/100ml vineyards are ideal for growing Pinot Noir degee, g o I

ards growing In every bottle of Cycles Clemen

CHARACTERISTICS Deep ruby in They are bathed in che sun above the 5

color,this e is rich, laered and com-
plex. Bright rd berry fr

HAHN:Z et o o e

vilets, minerals an

wine we capture the uninhibited joy
valley fog, while the ocean breezes keep the » j

1s in California vineyards,
cemperature moderate and allow for a long

make his wine pure sippin
er time as the wine is made " pore sipp

and is then eventually unleashed e
pinic and oy witl ey sand
cale i

cool growing season,

into every glass. With Cycles

i o s o e abe pated th

anced by cool-climat Clement Pinot Noir, wine lovers cl, savory st or ity clil
2010 PINOT NOIR ERNSESRSISE

HIGHLANDS

e HAHNFAMILY WINES.COM
and silky tannins

now have the “Freedom to Enjoy!

Euiegrom, wr

)
:

Design Team: Sandi Coero(art direction, project managem

iting), Monroe S

lios(graphic design), Timm Eubanks Photography.
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creative services

Sand
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Web Site Design & Production

o Consulting
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on, archit
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1e | about us | services | contact us |

Sandi Coero Consulting
provides creative and strategic marketing solutions, specializing
in the wine industry. We provide compr e solutions that
enhance and build on your winery's unique personality and story.
We thrive on helping winerles develop media and advertising
strategy and cohesive marketing materials that it the personality
of the brand and its positioning in the marketplace, strengthening
national and consumer direct sales. We love taking what is

already unique about your brand and bringing it to life.

*

il Leigon, President, Hahn Family Wines

R A

brand ™/,
fdevglopmerit

SANDRA M. COERO

3K creative marketing solutions | specializing in the wine industry

| home | aboutus | services | contactus |

Sandi Coero Consulting Services
« Effective visual and written communications (print and web)
« Exceptional branded collateral and point of sale

« Professional follow-through on projects and promotional

nt and event consulting

« Media Strategy and trade communications

« Advertising and Presentations

« At direction for photo shoots and graphic design projects

Also offered is a wide variety of resources for project completion

I work with a highly skilled team of photographers, graphic
Gesigners and print companies.

gk i

always professional and always on time.

marketing campaigns for wineries of 50 cases to 500,000 cases,
fogi : 3 SR

Gladiator, Hahn Family wines, and many more.”
Bill Leigon, President, Hahn Femily Wines

fome | About Us | SERVICES | Contact

Call 707-578-5005 | sandi@coeroconsulting.co

| FAEH f]

1es Internationa

m: Sandi Coero

BRANDS
Godwin
Mettler
Sandholdt

TanTerra

EXPORT
BRANDS

Sandholdt Wines CREATIVE WINES INTERNATIONAL
are featured on the
Wine of the Manth Club]

At Creative Wines Intemational we spacialize in
olick her for details bringing unique and exceptional wines to the
marketplace. Carefully sought out small estate
producers mingled with some of our own exciting
development projects round out our portfolio of
extraordinary wines. We work closely with our trade
partners who expertly place the brands with retailers
and restaurants throughout the United States

and beyond.

Vionroe

TWITTER UPDATES

® Nice blog post for Mettler 2005
Petite Sirah - we agraet
hitp://t.co/npayKsl #wine 53
days ago
Mendelson Wines swept the
Orange County Fair wine comp
with all three of their wines
winning gold! 07 Pinot, Muscat
Canelli and Pinat Gris! 76 days

g0

READ MORE UPDATES.
FOLLOW CWI ON TWITTER.

Home | About Us | Wine Locator | Press & Awards | Trade | Search | Contact Us | Sign Up | Site Map

BRANDS
Godwin
Mettler
Sandholdt
TanTerra

EXPORT
BRANDS

Sandholdt Wines
are featured on the

Wine of the Month Club] METTLER FAMILY VINEYARDS

click here for details

For over six generations the Mettler Family has been

grawing premium varietal grapes in California’s Lodi

appellation. The Mettlers are stewards of the land with

their organically farmed winegrowing estate, and their

ultra-premium Cabernet Sauvignon, Petite Sirah, and

Zinfandel are the signatures of family pride and over

100 years of grape growing excellence.

Home | About Us | Wine Locator | Press & Awards | Trade | Search | Contact Us | Sign Up | Site Map
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Programs & Promotions

ng/Summer 2009

trade distribution),

limm Euba

RIL.I.

AUTHENTIC FIREFIGHTER CUISINE!

RECIPE
ON BACK!

> Outdoorcooing inthe ire
seviesisas much an artand

science as i fighting frs The

FIRE STATION RED

SPRING-SUMMER 2009 FIRE UP THE GRILL PROMOTION

e tationRed GbemetSawignan " onReREG best artisshringourcreations
SAY with friends amily,and our
 CaseCads Recipes, and Neckers aailale May 2009 . brothers and itrs n the e
L services. Adding a great gass of
winelsth il fal ouch to
completethe experiencel Cheers!
avasear
e ecpe patee.

Two-setredpepads

atactedwase it
FIRESTATIONRED.COM
= 0 800368, Wi CAS582
= et com
[E———
J————
o (et 100 Pl st 235
bt ederwih s, 00 95401
piedrecpensde  [EECTSESRERE

P ——

JOHN’S ALMOST REALLY FAMOUS BARBECUED RIBS
4slabsofr Directions:
WIHLARESTATIONRED O RESTATIONTED oM 26-packs ofbeer ighterbeers work best) To repareribs, cut each slab of i ntotirds and inse. In  age
2bottles ofyour favritebarbecue sauce stockpot,bring beer toa boil.Gently loweris nto simmering
Tbotle of e Saton Red Cabe 0 beer. Coverand cook for 20-25 minutes Letis coa,
2 Outdoor cooking in the fire (plus more for drnking) Simmer barbecue sauce and wine together for 20-25
services is as much an art and Rib Rub minutes. Remove ffom heat. et aside.
science as i fighting fires. The Vi cup packed light brown sugar Put Rib Rub ingredients together in a food processor. Pulse
JOHN'S ALMOST REALLY FAMOUS BARBECUED RIBS RECIPE INSIDE! best part s sharing our creations Ya cup sugar to combine. Set aside.
. , Yocup seasoned salt Preheat oven to 375° F Place ribs on aastng pan and coat
o i > with frends, @'""y'_a"d our nmpu.um slt with rub.Bake ris for 30 minutes. Lower oven ?umw and
. /S brothers and ssters i the fire 1TbLonion it latheris generously with brbecuesaue; st an acional
oy - AT services. Adding a great glass of TWhtsp.celery salt 2 hours. Remove from oven
\ B wine is the critical final touch to Y cup sweet Hungarian Paprika Heat charcoal or gas grill to medium-high and place ribs
N P complete the experiencel Cheers! 1Tol. il powder indirectly over heat meaty side down. Baste with any remaining
y Fieighter 1Tbl. frshly ground black pepper sauce, cooking 515 minutes, uiil brown toyour ling. Serve:
re; and 880 Tectniin Yotsp.ground allpice with FIRE STATION RED CABERNET. Enjoy!
eims Y4tsp.cayenne
PR — Pinch ground doves Serves 812 people, or 4-6 hungry firefighters

JOHIS ALHOSTREALY FANOUS BARBECUED S
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Advertising csro. & 1900
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The Hahn Family’s historic
Monterey ranches-turned-
vineyards produced the
very first Smith & Hook
wine in 1980. Today, their
great Cabernet Sauvignon
legacy carries on, crafted
from the vine to the bottle

ithattention and care.

sMiT,
#ook

¢ ‘,’ “T SAUVIGNON
RAL coast

\
1y

Crafted from the best of Monterey and the Central Coast, Hahn wines represent a CELEBRAT'NG 30 YEARS OF Wl NEMAK'NG |N MONTEREY COUNTY
tradition of excellence in winemaking and a commitment to food, farming and family.

7({ A ‘& FAMILY WINES hahnfamilywines.com
FAMILY WINES hahnfamilywines.com a

S5V By,
N ,

2

Gueey Busixess
Procran

Client: Hahn Family
esign Team: Sandi

G' Teles T— | direction & proj
LADIATORS ,

.‘ PRESENT THIS AD FOR TWO COMPLIMENTARY
TASTINGS OF OUR AWARD-WINNING WINES.

SLH ESTATE

VINEYARDS & WINERY

Tastings | Gifes
Picnics | Events
& Weddings

37700 Foothill Rd.
Soledad, CA

HahnWinery.com
831678 4555

owoworcon CENTRAL COAST WINES wimsizoonwine.con ki L Mon-Fri 11-4
I . Sat&Sun11-5
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CYCLES GLADIATOR

materia

(;}LHDM‘

2007 MERLOT

BEST BUY!
& WINEENTHUSIAST

& GOOD
VALUE!

2009 2008 2007 2008 2008 2007 CABERNET
PINOT GRIGIO | CHARDONNAY Merior SvRan PiNoT NoR SAUVIGNON

SAVE

3100

INSTANTLY

Seductive and stylish, his is
a hearty cabernet with good
structure and concentration.
Layers of rich raspberry,
plum and curvant flavors
are embraced

hint of cedar,

and oak.

(0]

- Design Team: Sandi Coero (art CALIFORNIA CENTRAL COAST WINES
gement, copy writing), Monroe

jn), Timm Eubanks Photography.

/1
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ABOUT FOUR ABOUT SUSTAINABILITY ‘ | ( )

THE PREMIUM WINE TUBE

orni Cabernet

« —
wineboteandilwaste by 5% s, radilans wine pacaging i
f £
& Labelspoducedata prnterutiling wind power =
u =
UY FOUR 1 You are suppartingaltemative energy
thelanet by reducing the carbon oatprint nd andfil wast. 2 Yo ae etting
runder $40. 3 Youarecreating r for theeconom NO MORE CORKS! Inadditin to etaiin K forests are a natural habitatfo a varied array of
an exeptionalvi eautful pacage, whic, i moderaion, an b benefical wild Pls the possibilty ofa‘corkedw tually eliminated with the FOUR Wine Tube!

More Reasons to ‘Carbon Dioxide Emissions per 100 Gallons of Wine |

UR FOUR

THE PRF MIUM Wipit 7 UBE
DON'T BE A SQUARE

| IO,

DRINK OUTSIDE THE BOX e l . CABERNET SAUVIGNON - L
DONTBEASQUARE, oo .
DRINK OUTSIDE THE BOX 2006
VINTED & BOTTLp;, 5
FOUR WINES HEA;
CALIFORN] 4

DON'T BE A SQUARE
THINK OUTSIDE THE BOX

PE s i

1O

CABERNET SATV1GNo

Why Four> Why not? It’s four fun. It's four ease of entertainment
I four those special moments with family and fricnds. It four celet
able wines designed to d

Why not try Four toda
next generation of innovative, environmen

But most of all it is four rer an extraordinar

nd discover

'DON'T BE A SQUARE + THIN

shelf talker
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LUCIENN

LUCIENNE

Z = . > 0
i .’%()///ﬂli/d Boe Mo

LUCIENNE

L@m/ oy
&

‘ ;4 ' L
LONE OAK LU CI ENN
VINEYARD

Y ' pinoT NOIR

V2 7//,,,,/

- R ;
LONE OAK VINEYAR
-
. .. -

LUCIENNE

ocated in the Santa Lucia Highlands of Monterey County. Lucienne Vineyards produces
remium, estate bottled Pinot Noir from the Nicolaus Hahn family vineyards.

As the Sanca Lucia High the

THE WINES

Winemaker Paul Clifton crafis the Lucienne

wines utilizing his passion for Finot Noir and
Pinot Noir growing regions in California, Lucienne has resolved to focus top vineyard cool climate viticulture. The two wines—a

practices, expert winemaking, and the highest quality equipment to produce Pinot Noir from

Santa Lucia Highlands appellation and Lone

our excepional ‘Lone Oalk and ‘Doctor’s’estate vineyards

Oak single vineyard designation—are produced.

Lucienne Vineyards takes its name from two sources. Nicky Hahn's middle name—Lucien, in small quantities with the firs vintage

butin the feminine form to honor the namesake of the mountain range e vineyards coming from 2005, The wines are focused and

ar Santa Lucia. Santa Lucia was the patron saint of light — known for ariving

clegant with a silky mouthfecl and pure velvery

with a crown of candles to bring light to the darkness during the yuletide and winter solstice Finot Noir flavors

Her crown of candles graces our label

THE VINEYARDS
Ourvineyards in the Santa Lucia Highlands rake advantage of some of the best growing

conditions in California for ultra-p Finot Noir T lopes sit above

LUCIENNE 37700 FoOTHILL Roap PO Dr

the fog, allowing the vines to take full advantage of the sun. This lang exposure to the sun,
831 678 2132 LUCIENNEVIN = % 7 e

combined with the cool temperatures from Monterey Bay. gives the vineyards a longer growing

season, increasing complexity in the fruit

ds (Hahn Family Wines)

Brand: Lucienne Viney:
Design Team: Sandi Coero (art direction, copy writ e i P
ing & project management) Evelyn Pool (client), BB — e i SEAED) y =
Monroe Street <tudios (aranhic de<ian) Timrr
Monroe Street Studios gm{pm dr;\g ), Ti T;m Blnat wines e o doleticd domeds oord ooton ion Ao O v A L
Eubanks Photography
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communications

Media Samples | Wine Competitions | Accolades

We understand the importance of maximizing reviews and accolades through effective
print materials, trade communication, social media and targeted point of sale materials.
We can also handle wine competition and media submissions.

Hahn Family Wines tops Sunset
Magazine’s ‘Best of the Year' with
two wines in the top 10!

Perfect pairings for the year’s best wines— What to serve with the best of 20097

Sunset wine editor Sara Schneider has the matches

CYCLES GLADIATOR SYRAH 2007
RED STEAL OF THE YEAR
(Central Coast; $10)

PERFECT PAIRING: Spanish-
style Lamb Stew with Roastedt
Red Peppers

WHY IT WORKS: Syrahis awine
with layers of texture and, in Cal-
ifornia, generally hearty red fruit
often edged with hints of game,
herbs, black olive, even smoky
tobacco or espresso.

All of that needs a rustic food
partner, like this Spanish-style
stew. The lamb echoes the
gamey notes in the wine, while
the sweet peppers meld with
the fruit and the briny. topping
creates a buzz with the wine’s
herbal side.

“Online editon, November 2009

HAHN MERITAGE 2007
GOOD VALUE RED OF THE YEAR
(Central Coust; $16)

PERFECT PAIRING? TeriyakiTri-Tip

WHY IT WORKS: This blend of all of the tra-
ditional Bordeaux grapes (Caberet Sauvi-
gnon, Merlot, Cabernet Franc, Petit Verdot,
and Malbec) is on the dark and brooding
side, pushing it toward hearty cuts of meat.

A marinade heavy on soy sauce and some
charting from the gril helps that pairing
along t0o.

Over the wine's heart of darkness, though,
isalayer of lush fruit that doesn't mind that
the marinade has a touch of sweetness.

S
L

90 Points

Gold Medalll

Gold Medall

“GOOD
VALUE!"

ConnNoisseurs' GUIDE kk
o Cattrornia Wine
HAHNFAMILYWINES.COM

1 2006

LCARE NINE

WINESSENTHUSIAST

Luclenne Plnot Nolr
Santa Lucla Highlands
Lone Oak Vineyard 2005

From a new winery, this

Pinot shows the classic
92 structure of the 2005
vintage. Its harmonious
in the balance of a silky
texture, crisp, coastal acidity, and
smooth, voluptuous mouthfeel. But
best of all are the flavors, a complex
mélange of cherries, red currants,
licorice, cola, cloves, pepper and
smoky oak. Best now for its youthful
vigor. —SH.
Luclenne Plnot Nolr
Santa Lucia Highlands 2005
Textbook Santa Lucia
90 Highlands Pinot, big and
bold, yet with great
s textural balance and
complexity: Strikes the
palate with concentrated cherry, red
currant, licorice, orange zest, root beer,
clove, cinnamon and pepper flavors
that are totally dry; with a full-bodied
weight. —S H.

October 2008

)

Wine Spectator

March 31, 2008

rcles Sytah - One of
e Recommended and
p Values from

James Laube’s Recommended Rhone-Style Wines
From Califorr

Mifornial

ycles

ladiator Syrah
entral Coast
005

y and easy to drink, with
loky black cherry aromas
plum, spice and espresso
ors that firm up slightly
the finish. Drink now

ough 2010 - T'F

: PINOT

: NOIR

* “Hahn has achieved
+ something special!

: Shows ripeness and
* rich black cherry

* fruit, is impeccably

* balanced and

+ shows real finesse.

+ ltslengthy fruit

: refuses to quit!

e 2

FAT MONK

2009 CENTRAL COAST MERLOT

behold the Father, the Sun
and the Central Coast!

. ONE OF THE TOP

. T1WINES IN THE

\ COMPETITON!
“TOP VALUE WINE!"

2011 Houston Rodeo

4 International Wine

Competition

wwwaillasanjuliette.com

UNTINGTON
2007
SAUVIGNON
BLANC

e

Gold Medal &

Chairman’s Award!
This wine received a
unanimous gold medal

from the judges!

2009 Riverside Intern
Wine Competition

tional

WWW.HUNTINGTONWINE.COM

\/S!JUM

2010 SAN FRANCISCO CHRONICLE
WINE COMPETITION

CYCLESGLADIATOR.COM

SMITH & HOOK
2007 CABERNET SAUVIGNON

88 Points & One Puff! Ef;i
“Rich and succulent!”

—The Connoisseurs’ Guide to
California Wine (August 2010)

To see a video tast-
ing note for this wine,
scan this tag with
your smart phone.

Don't have a tag
reader? Search for
MobileTag in your
app store.

WWW.SMITHANDHOOK.COM
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communications

Media Sponsorships and Product Placement

Magazine Placement

Strategic Media Partnerships have resulted in product placement,
VIP gifting and wine sponsorships in high-profile entertainment
and athletic events.

Hdi‘“ﬁé]oumal

tipsntrends.com

For the Sci-Fi
wine lover..

FOUR Featured at Global Green Pre-Oscar Gala!

With its eco-friendly wine tube, FOUR is a proud supporter of the Global Green organization. G Lo BAL
e 200 ol G e o« prmere oot et Lt GREEN
USA
GLOBAL GREEN Pre-Oscar Party 2009 v\/e o0 I/d | n ated pa r-
> ‘ ticipation for multiple
L7 : brands in Global Green
S USA events including
their Sustainable Design

CABERNET SAUVIGNO

February 19,2009 Special musical performances by

Avalon, Hollywood Sheryl Crow & Gavin Rossdale A\/\/a "d S | n N ew YO ”k C \J[y/
CO-HOSTED BY: The Green \naugural
Orlando Bloom, Leonardo DiCaprio, Penelope Cruz, Rosario Dawson, . .

Marsa Tomel, Kate Bosviorth Sebastian Copeland, Lyn & Norman Lear, Ball in Washington D.C.

Damien Rice, Heather Graham, Roland Emmerich, Dominic Monaghan,
Matt Petersen, Neil Patrick Harris, Sharon Lawrence, Esai Morales.

and Pre-Oscar Galain
Proceeds benefit Global Green's Green Schools Initiative - saving mon-

ey, improving student health & performance, while promoting smart
climate solutions. More info at: www.globalgreen.org. LOS A n g e | e S :

DON'T BE A SQUARE
THINK OUTSIDE THE BOX

Uninbibited Taste Advertsement
Tangy Inspirationt i

e [jve Earth Global Event

;ﬁmm "yn o Let’s Make A Deal
< IC 1ebs B e (lobal Green Oscar Party
© | Im resarlo“tv NG
LK e Stand Up to Cancer

e The Bonnie Hunt Show

e The OWN (Oprah Winfrey Network)

e National Cycling Events (USA championships, Tour de Georgia,
e Tour of California, Livestrong Challenge, Sea Otter Classic)
The US Open
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SANDRA M. COERO

* creative marketing solutions | specializing in the wine industry

All of the examples in our portfolio represent a collaborative effort, which always begins with our clients’
needs and input. Together, with the professional expertise and contributions of talented graphic design-
ers, website designers, printers and photographers, each project took on a life of its own and was brought
to a successful conclusion. Certain photographs, web site components, and designs were produced by
professionals contracted by Sandra Coero Consulting on behalf of our clients, and some design elements
and logos were provided to us by our clients. We would like to acknowledge their creativity, excellent work
and involvement in helping these brands stand out in the crowd.

707-578-5005

sandi@coeroconsulting.com f707-525-2788 ¢ 707-799-6889
coeroconsulting.com santa rosa, sonoma county, california

creative services | brand development | communications
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