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Point of Sale & Brand Materials

Smith & Hook is dedicated to

its reputation of winemaking

excellence with its single varietal—

Cabernet Sauvignon. The Hahn 

Family’s historic Monterey ranches-

turned-vineyards produced the  

very first Smith & Hook  

wine in 1980. Today, their 

great Cabernet Sauvignon 

legacy carries on, crafted  

from the vine to  

the bottle with

attention and care.

SMITH & HOOK 2009 

CenTral COaST 

CaberneT 

SauvIgnOn

ArtisAn Wines from sonomA County

Under the direction of renowned winemaker Kerry Damskey, the Godwin Family produces 

small quantities of two exclusive wines from carefully selected vineyards in Sonoma County. 

The Russian River Valley Chardonnay and Sonoma Valley Merlot are the culmination of the 

Godwin Family’s commitment to producing world-class Sonoma County wines.

Godwin Family Vineyards 
CreatiVe wines international  100 stony Point road, suite 235  santa rosa, Ca 95401  

707.542.2502  Fax: 707.542.2077  www.CreatiVewinesintl.Com

smith & hook sell sheet and wine card godwin sell sheet and wine card

Design Team:Sandi Coero(art direction, project management copy writing), Monroe Street Studios(graphic design), 
Timm Eubanks Photography.
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SANDRA M. COERO
creative marketing solutions | specializing in the wine industry* creative services

Point of Sale & Brand Materials

EstatE-grown,

produced and bottled  

by HaHn winEry, our  

sLH winEs reflect the best  

from our vineyards in the  

santa Lucia HigHLands  

appellation.

hahn SLh ESTaTE  |  P.O. DrawEr C,  SOLEDaD, Ca 93960    831 678-2132       naTiOnaL SaLES & MarkETing  | hahn faMiLy winES    707 226-2463     www.hahnfaMiLywinES.COM

2010 PINOT NOIR SANTA LUCIA 
HIGHLANDS

CyCles Gladiator  

P.o. drawer C,  soledad, Ca 93960

831 678-2132    fax 831 678-2005 

NatioNal sales & MarketiNG: 

hahN faMily wiNes  

700 CaliforNia Blvd, NaPa, Ca 94559

707 226-2463    

www.CyClesGladiator.CoM    

www.hahNfaMilywiNes.CoM

hahn slh estate sell sheet and wine card cycles clement sell sheet and wine card

Design Team:Sandi Coero(art direction, project management copy writing), Monroe Street Studios(graphic design), Timm Eubanks Photography.
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Web Site Design & Production
Creative Wines International 
Design Team: Sandi Coero (art direction, architecture, copy writing), Monroe 
Street Studios(graphic design), WebNet Express (web production).

Sandra Coero Consulting 
Design Team: Sandi Coero (art direction, architecture, copy writing), Monroe 
Street Studios(graphic design), WebNet Express (web production).

co
py

rig
ht

 2
0

11
 | 

Sa
nd

ra
 M

. C
oe

ro
 | 

70
7-

57
8

-5
0

0
5

http://www.coeroconsulting.com
http://www.monroest.com
http://www.monroest.com
http://www.webnetexpress.com
http://www.coeroconsulting.com
http://www.monroest.com
http://www.monroest.com
http://www.webnetexpress.com
http://www.coeroconsulting.com


creative services

SANDRA M. COERO
creative marketing solutions | specializing in the wine industry*

Programs & Promotions

› FireStationred.com

Fire 
  Up 
the 
 Grill!

› Outdoor cooking in the fire 
services is as much an art and 
science as is fighting fires. The 
best part is sharing our creations 
with friends, family, and our 
brothers and sisters in the fire 
services. Adding a great glass of 
wine is the critical final touch to 
complete the experience! Cheers! 

—John Drady, Firefighter,  

Vintner, and BBQ Technician

j o h n’S a l m o S t r e a l ly Fam o u S b a r b e c u e d r i b S
authentic FireFighter cuiSine!

recipe 
on back! 

recipe 
inside! 

john’s almost really famous barbecued ribs

› www.firestationred.com

  Fire 
    Up 
   the 
  Grill!

authentic firefighter cuisine!
r e c i p e  i n s i d e ! 

› Outdoor cooking in the fire 
services is as much an art and 
science as is fighting fires. The 
best part is sharing our creations 
with friends, family, and our 
brothers and sisters in the fire 
services. Adding a great glass of 
wine is the critical final touch to 
complete the experience! Cheers! 

—John Drady, Firefighter,  

Vintner, and BBQ Technician

j o h n’s a l m o s t r e a l ly fam o u s b a r b e c u e d r i b s
authentic firefighter cuisine!

recipe 
on back! 

› F i r e S tat i o n r e d.co m

Fire
  Up
 the
 grill!

Brand: Fire Station Red. Program: Fire Up the Grill -Spring/Summer 2009 
Design Team:Sandi Coero(art direction, project management 

copy writing, trade distribution), Monroe Street Studios(graphic design), 
Timm Eubanks Photography, John Drady(Client).

sell sheet

recipe necker

recipe pad
case card with recipe pad attached
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Advertising

Crafted from the best of Monterey and the Central Coast, Hahn wines represent a 

tradition of excellence in winemaking and a commitment to food, farming and family. 

Celebrating 30 years of winemaking in monterey County

hahnfamilywines.com

Hahnwinery.com
831 678 4555

Mon–Fri 11–4
Sat & Sun 11–5

37700 Foothill Rd. 
Soledad, CA

Tastings | Gifts
Picnics  | Events  
& Weddings

PRESEnT ThiS Ad FoR TWo CoMPliMEnTARy 
TASTinGS oF ouR AWARd-WinninG WinES.

The Hahn Family’s historic 

Monterey ranches-turned-

vineyards produced the 

very first Smith & Hook 

wine in 1980. Today, their 

great Cabernet Sauvignon 

legacy carries on, crafted 

from the vine to the bottle 

with attention and care.

hahnfamilywines.com

Celebrating 30 years of winemaking in monterey County

C Y C L E S G L A D I A T O R . C O M W I M B L E D O N W I N E . C O M

Client: Hahn Family Wines. 
Design Team: Sandi Coero (art 
direction & project manage-
ment, copy writing), Monroe 
Street Studios (graphic design), 
Timm Eubanks Photography, 
Philip Woodrow (client).
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THE HISTORY OF THE B ICYCLE
The invention of the bicycle had a revolutionary impact around the world. Considered the

first democratic means of transportation, the bicycle eliminated dependence on the horse

and carriage and allowed people the freedom to transport themselves faster and more effi-

ciently.Though the exact history of the bicycle is unclear, the Golden Age of Cycling

reached its pinnacle in the late 1800s, during the Belle Epoque era, when a number of

modifications brought the ordinary bicycle to its highest level of improvement.The mod-

ern bicycle was now more comfortable and safe to ride and liberated people from tradi-

tional methods of transportation.

Women in particular benefited from the enhanced mobility and independence, and it

spurred a revolution in women’s fashion.Women now wore pantaloons, trousers and other

cycling ‘gear’—which was considered shocking by the traditionalists and newspapers of the

day. Susan B.Anthony once wrote:“Let me tell you what I think about bicycling: It has

done more to emancipate women than anything else in the world.”

THE BELLE EPOQUE ERA
The years between 1871 and 1914 represent one of the most fascinating periods in

European history. During this time Europe was enjoying a period of interior peace, and a

modern world began to emerge.Arts and sciences developed with an incomparable speed

and intensity.A joy of life awoke in all social classes, and with that a desire for new, extraor-

dinary, sensational things. People were seized by the feeling of a new start into better times

and a sense of freedom and happiness prevailed.

History’s greatest transformation of art and poetry from traditional to modern occurred

during the Belle Epoque.Art in every genre prospered like never before. In Paris, a recog-

nizable artistic style emerged during this era where it appeared in numerous forms—most

notably in posters advertising various goods and entertainment. Food, beverages, bicycles,

and theatrical performances were but a few of

the subjects of these now famous Parisian works.

A hundred years later, the same thing hap-

pened to the wine industry. History’s greatest

transformation of wine from traditional to

modern has occurred during the last two

decades of the 20th century and wine has pros-

pered like never before—advancements in viti-

culture and winemaking coupled with the

widespread and media-driven acceptance of

wine as a part of a healthy lifestyle have trans-

formed the wine industry.

THE MODERN WORLD EMERGED

DURING THE BELLE EPOQUE. THOMAS

EDISON INVENTED THE LIGHT-BULB; THE
‘MODERN’ BICYCLE APPEARED IN

PARIS, THE LUMIERE BROTHERS MADE

THE FIRST SHORT FILM; GUSTAVE EIFFEL
BUILT THE EIFFEL TOWER; AND CHARLES

DARWIN AND LOUIS PASTEUR MADE

MAJOR CONTRIBUTIONS TO SCIENCE

AND MEDICINE.

C Y C L E S  G L A D I A T O R  
37 700  FOOTH I L L  ROAD

P.O .  D RAWER  C

SO L EDAD ,  C A  9 3 9 6 0     

8 31  67 8 - 213 2    

FA X  8 31  67 8 - 2 0 0 5  

WWW.CYC L E SG L AD IATOR . COM

 

THE CYCLES GLADIATOR STORY
Cycles Gladiator symbolizes a celebration of the freedom and happiness that pervaded

Europe in the late 19th century—an era known as the Belle Epoque. This era marked many

notable inventions and improvements to daily life, not the least of which was the modern

bicycle or Le Bicycle Velocipede.

Started in Paris in 1891 by Alexandre Darracq (an eccentric, who would later become

famous for manufacturing automobiles), Gladiator was one of the dozens of bicycle compa-

nies that saturated the market when the cycling craze boomed.The Golden Age of cycling

reached its pinnacle in 1895—and that same year printer G. Massias unveiled one of the

great Parisian advertising posters. Only four of these original posters exist today.

The famed artwork that once showcased the

stylish Cycles Gladiator now graces the bottles of our

classic wines from California’s Central Coast.The

mythological image of the nymph riding her winged

bicycle captures the grace and uninhibited beauty of

our hillside vineyards.

VINEYARDS
The wines of Cycles Gladiator showcase the supple,

fruit-driven style of California’s coastal vineyards.

Among the natural splendors of Monterey County

is the graceful and uninhibited beauty of our hillside vineyards.These vineyards, the pri-

mary source for the Cycles Gladiator wines, enjoy the most optimum growing conditions

in a region boasting a more varied climate than any other appellation in California.The

wind and fog interact to slow grapes’ ripening, producing a growing season up to two

months longer than in warmer grape-growing regions.This allows the grapes to hang

longer on the vine and ripen naturally—resulting in more varietal intensity, flavor, concen-

tration and structure.

WINEMAKING
The Cycles Gladiator wines are crafted at the Hahn Estates Winery in Monterey County.

A passionate and inspired team at Hahn Estates employs the latest technology married

with a love of the land to bring forth the best wines possible.A multi-million dollar win-

ery revitalization over the last four years has resulted in a state-of-the art facility using the

latest winemaking techniques and equipment.

AMERICANS THEN MIGHT HAVE BEEN

SHOCKED BY THE THOUGHT OF A

WOMAN WEARING PANTALOONS OR

BLOOMERS PEDALING A BICYCLE, BUT

THE FRENCH UNDERSTOOD WHAT

SOLD PRODUCTS—THUS THE ‘UNINHIBITED’
APPEARANCE OF THE CYCLES GLADIATOR

ADVERTISING POSTER.

C Y C L E S  G L A D I A T O R  
3 7 7 0 0  F O O T H I L L  R O A D

P. O .  D R AW E R  C

S O L E D A D ,  C A  9 3 9 6 0     

8 3 1  6 7 8 - 2 1 3 2    

FA X  8 3 1  6 7 8 - 2 0 0 5  

W W W. C Y C L E S G L A D I AT O R . C O M

 

Central Coast

87% Syrah,  
13% Petite Sirah 

40% new  
French oak

3.82

0.65 g/100ml

13.5%

September 2009

This distinctive, 
deep-ruby Syrah 
elicits smoky-sweet 
aromas of ripe 
plum, wild berry 
and spice. Lush lay-
ers of dark fruit fla-
vors are comple- 
mented by notes of 
savory pepper, har-
monious oak, 
tobacco, and rose 
petals. This full-bod-
ied Syrah presents a 
pleasant combina-
tion of rich texture, 
solid acidity and vel-
vety tannins.

California

100% Pinot Noir  

60% new and 40% 
neutral French oak

3.65

0.59 g/100ml

13.9%

February 2009

This Pinot Noir has 
beet-red color and 
begins with aromas  
of red fruit, ripe 
tomato, sassafras 
and peppermint, 
teasing the senses. 
A touch of sweet 
wood emerges as a 
hint of truffle, just out 
of reach. This 
smooth wine is per-
fectly balanced, 
with a long finish, 
and pleasurable 
notes of raspberry 
on the palate.

California

90% Merlot,10% 
Cabernet Sauvignon 

70% new and 30% 
neutral French oak

3.62

0.63 g/100ml

13.5%

April 2009

Richly colored with 
lovely aromatics of 
dark cherry, plum 
and cedar under-
scored with subtle 
toasty oak. Lush red 
fruit and bright plum 
flavors with finely 
structured tannin melt 
into velvety richness 
and finish with a 
bright seam of cool-
climate acidity.

California

96% Pinot Grigio, 
4% Muscat 

100% stainless steel

3.45

0.50 g/100ml

13.5%

December 2009

The pale-straw hue 
of this wine hints at 
the fresh, easy 
nature of the wine. 
A blend of Pinot 
Grigio and Muscat, 
it tantalizes with 
notes of ripe peach 
and pear, and floral 
aromatics. The pal-
ate offers flavors of 
tart green apple, 
lemon zest and wild 
honey. Acidity 
brings structure with-
out overpowering 
the fruit and leads 
to a clean and 
pleasing finish.

appel lat ion

var ietal  
composit ion

cooperage

pH

total acid i ty

alcoHol

release date

winemaker 
comments

2008  
pinot noir

2008  
syraH

2007  
merlot

2009  
pinot grigio

California

87% Cabernet 
Sauvignon,  

13% Petite Sirah 
 

65% new and 35%  
neutral French oak

3.91

0.61 g/100ml

13.5%

January 2009

Lush and bold, this 
2007 Cabernet 
Sauvignon opens 
with rich dark fruit 
aromas. Brooding 
mocha, raspberry 
and black cherry 
notes are immedi-
ately revealed, and 
then supported by 
dusty tannins and 
well-balanced acid-
ity. Broad on the 
palate, this multi- 
faceted wine is very 
approachable when 
consumed.

2007 cabernet 
sauvignon

Central Coast

84% Chardonnay, 
11% Viognier, 5% 

Pinot Gris

20% new  
French oak  

3.65

0.59 g/100ml

13.8%

August 2009

This Chardonnay 
exhibits a fruit- 
forward, crisp style 
with a subtle use of 
oak. This refreshing, 
versatile, pale-straw 
wine is bright and 
rich, featuring aro-
mas of green apple, 
peach, melon and a 
touch of buttered 
toast. Tropical fruit 
flavors are balanced 
with floral notes, 
vanilla and spice. 
The finish is fresh yet 
silky.

2008  
cHardonnay

CyCles Gladiator  P.o. drawer C,  soledad, Ca 93960    831 678-2132    fax 831 678-2005 

NatioNal sales & MarketiNG: hahN faMily wiNes  700 CaliforNia Boulevard, NaPa, Ca 94559    707 226-2463    

www.CyClesGladiator.CoM    www.hahNfaMilywiNes.CoM

Brand: Cycles Gladiator. Design Team: Sandi Coero (art 
direction & project management, copy writing), Monroe 

Street Studios (graphic design), Timm Eubanks Photography.

Seductive and stylish, this is
a hearty cabernet with good
structure and concentration.
Layers of rich raspberry,
plum and currant flavors 
are embraced with a 
hint of cedar 
and oak.

2 0 0 5

 

2007 merlot

c y c l e s g l a d i a t o r . c o m

best buy!

88
points

April 2010

Connoisseurs’ Guide, March 2010

& Good 
Value!

Filet Mignon with Shallot-Syrah Sauce
Makes 4 servings

4 tablespoons (1/2 stick) chilled butter
4 filet mignon steaks (each about 4 ounces) 
1/3 cup chopped shallots
2/3 cup Cycles Gladiator Syrah 
1 tablespoon Dijon mustard
1/3 cup chopped fresh parsley
1/2 cup good quality beef broth or stock
Pinch of brown sugar 

Melt 1 tablespoon butter in heavy large skillet over
medium-high heat. Sprinkle both sides of steaks with
salt and freshly ground black. Add to skillet and cook
to desired doneness, about 4 minutes per side for
medium. Transfer steaks to 4 plates. Tent with foil. 

Melt 1 tablespoon butter in same skillet over medi-
um-high heat. Add shallots; sauté 1 minute, reduce
heat to medium-low, add sugar and sauté shallots
until caramelized, 3–5 minutes. Add wine, broth,
and mustard; simmer until slightly thickened, about
5 minutes. Stir in parsley. Reduce heat to medium-
low. Whisk in remaining 2 tablespoons butter.
Season sauce with salt and pepper. Spoon over
steaks.

Serve with Julienned seasonal vegetables and 
roasted potato wedges. W W W. C Y C L E S G L A D I A T O R . C O M

SAVE
$100

INSTANTLY
ON BEEF  WITH THE 
PURCHASE OF ANY

CYCLES GLADIATOR
W I N E

S E E D E TA I L S I N S I D E

press & sales kit materials

neckers & shelf talkers

sell sheet

posters & 
banners
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FOUR ReasOns tO BUy FOUR
 1 Equivalent to FOUR standard bottles of wine and stays fresh 

for FOUR weeks!

 2 The first luxury wine in an eco-friendly tube! A complex and 
elegant ultra-premium California Cabernet Sauvignon.

 3 Eco-friendly lightweight packaging—100% recyclable, 50% 
less carbon emissions, and labels made from wind-power.

 4 Perfect for any occasion, all FOUR seasons of the year!

F O U R w i n E T U b E . C O m

Welcome to the First caliFornia ‘Wine in a tube’

Brand: FOUR Premium Wine Tube. Design Team: Sandi 
Coero (art direction & project  management, copy writing, 

graphics), Monroe Street Studios (graphic design), Timm 
Eubanks Photography, WebNet Express (web production).

Four Wine Company 100 Stony  point road, Suite 235   Santa rosa, Ca 95401     www.fourwinetube.com

DON’T BE A SQUARE
 ThiNk ‘gREEN’ AND 
 DRiNk OUTSiDE ThE BOx

ABOUT fOUR

The First Premium California Wine in an Eco-Friendly Tube

FOUR Wines, a pioneering company committed to innovative, sustainable alternative packaging, proudly 
introduces a new line of wines available in an upscale and eco-friendly package. The new FOUR Wine 
brand has developed the first-ever California wine in a “tube” which eliminates heavy glass, corks and 
foils, reducing its carbon footprint by 50% over traditional wine bottles.

Through the efficiencies of environmentally friendly packaging, FOUR is able to produce a higher-
quality wine for its eco-friendly container and has become the first alternatively packaged luxury wine. 
Winemaker Barry Gnekow sourced and crafted FOUR’s first release, an exceptional California Cabernet 
Sauvignon, from the Monterey, Paso Robles and Lodi appellations. 

Perfect for restaurants, bars, clubs and hotels, FOUR Wine helps on-premise establishments achieve 
100% sustainability. The lighter weight container—which is 100% recyclable—reduces the cost of shipping 
making this exceptional wine available at a very competitive price. The elegant package displays beautifully 
on a back bar, perfect for a by-the-glass offering, which stays fresh for weeks, eliminating costly waste.

More Reasons to 
 POUR fOUR

for restaurants—FOUR helps lower cartage costs with its lightweight containers.

for retailers—The FOUR wine tube takes up less shelf space than 4 traditional 
bottles and is slightly shorter than a traditional 750ml wine bottle

for consumers—Less waste at home—the wine stays fresh for 4 weeks after opening!

fOUR REASONS TO BUy fOUR   1  You are supporting alternative energy sources and helping 
the planet by reducing the carbon footprint and landfill waste.   2  You are getting $100  worth of wine 
for under $40.  3  You are creating “green collar” jobs—good for the economy.  4  And you are enjoying 
an exceptional wine, in a beautiful package, which, in moderation, can be beneficial to your health![ ]

Four Wine Company 100 Stony  point road, Suite 235   Santa rosa, Ca 95401     www.fourwinetube.com

DON’T BE A SQUARE
 ThiNk ‘gREEN’ AND 
 DRiNk OUTSiDE ThE BOx

ABOUT SUSTAiNABiliTy

Saving the Earth, One Tube at a Time

The unique FOUR 3-Liter Wine tube is not just another exceptional wine in pretty wrapping. The attractive, 
innovative packaging has a major impact on reducing the carbon footprint vs. traditional glass bottles:

NO mORE cORkS!  In addition to retaining CO2, cork forests are a natural habitat for a varied array of 
wildlife species. Plus the possibility of a ‘corked’ wine is virtually eliminated with the FOUR Wine Tube![ ]

 n Reduces carbon footprint by 50% vs. traditional wine packaging

  A standard wine bottle holds 750 milliliters of wine and generates about 5.2 pounds 
of carbon-dioxide emissions when it travels from California to a store in New York. 
Our FOUR 3-liter tube generates about half the emissions per 750 milliliters. 

 n Reduces wine bottle landfill waste by 85% vs. traditional wine packaging

 n 100% recyclable materials 

 n labels produced at a printer utilizing wind power

  All of the electricity for the printing facility is purchased from a company that pro-
duces the electricity through wind turbines. Supports alternative energy sources and 
helps create “green collar jobs.”

press & sales kit materials

web site

wine card & shelf talker

trade sell sheet
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SANDRA M. COERO
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die cut line, typicalfold line, typical

Santa Lucia  Highlands Pinot Noir

Lucienne   37700 Foothill Road   P.O. Drawer C   Soledad, CA 93960
831 678 2132   LucienneVineyards.com

L u c i e n n e    3 7 7 0 0  F o o t h i l l  R o a d    P O  D r aw e r  C    S o l e d a d,  C A  9 3 9 6 0
8 3 1  6 7 8  2 1 3 2     l u c i e n n e v i n e y a r d s . c o m

Pinot Noir
Santa Lucia Highlands 

Lone oak 
Vineyard

Brand: Lucienne Vineyards (Hahn Family Wines). 
Design Team: Sandi Coero (art direction, copy writ-

ing & project  management) Evelyn Pool (client), 
Monroe Street Studios (graphic design), Timm 

Eubanks Photography.

press kit

letterhead

brochure

sell sheet
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March 31, 2008

Juicy and easy to drink, with 
smoky black cherry aromas 
and plum, spice and espresso 
flavors that firm up slightly 
on the finish. Drink now 
through 2010 - T.F.

Cycles Syrah - One of  
the and 

 from 
California!

Recommended 
Top Values

Cycles 
Gladiator Syrah 
Central Coast 
2005

SANDRA M. COERO
creative marketing solutions | specializing in the wine industry* communications

Media Samples  | Wine Competitions | Accolades
We understand the importance of maximizing reviews and accolades through effective 
print materials, trade communication, social media and targeted point of sale materials. 
We can also handle wine competition and media submissions.

“Hahn has achieved 
something special! 
Shows ripeness and 
rich black  cherry 
fruit, is impeccably 
balanced and 
shows real finesse. 
Its lengthy  fruit 
refuses to quit! “

2006 
pinot 
noir

hahnfamilywines.com

91 points!

“GooD 
ValUe!”

June 2009

2008 pinot noir

c y c l e s g l a d i a t o r . c o m

gold medal!

2010 San FranciSco chronicle  
Wine competition

www.smithandhook.com

2007 cabernet sauvignon

To see a video tast-
ing note for this wine, 
scan this tag with 
your smart phone. 

Don’t have a tag 
reader? Search for 
MobileTag in your 
app store.

 88 Points & one Puff!
“Rich and succulent!” 
—The Connoisseurs’ Guide to 
California Wine (August 2010)

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

sauvignon 
Blanc

2007

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

WWW.HUNTINGTONWINE.COM

Gold Medal & 
Chairman’s Award!

This wine received a 
unanimous gold medal 

from the judges!
2009 Riverside International  

Wine Competition
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METTLERFAMILYVINEYARDSISAFAMILY-OWNED,ESTATEWINERY

WWW.METTLERWINE.COM

2 0 0 3  
P E T I T E S I R A H

L O D I

90 Points
Editor’s Choice
—The Wine  Enthusiast

May 2006

Gold Medal!
—2006 Dallas Morning

News Wine Competition

Gold Medal!
—2006 San Francisco

Chronicle Wine
Competition

90 Points
Editor’s Choice
—The Wine  Enthusiast

May 2006

Gold Medal!
—2006 Dallas Morning

News Wine Competition

Gold Medal!
—2006 San Francisco

Chronicle Wine
Competition

 

2009 CENTRAL COAST MERLOT

www.villasanjuliette.com

ONE OF THE TOP 
11 WINES IN THE 
COMPETITON! 
“TOP VALUE WINE!” 
2011 Houston Rodeo 
International Wine 
Competition

2009 CENTRAL COAST MERLOT

www.villasanjuliette.com

ONE OF THE TOP 
11 WINES IN THE 
COMPETITON! 
“TOP VALUE WINE!” 
2011 Houston Rodeo 
International Wine 
Competition

2009 CENTRAL COAST MERLOT

www.villasanjuliette.com

ONE OF THE TOP 
11 WINES IN THE 
COMPETITON! 
“TOP VALUE WINE!” 
2011 Houston Rodeo 
International Wine 
Competition

2009 CENTRAL COAST MERLOT

www.villasanjuliette.com

ONE OF THE TOP 
11 WINES IN THE 
COMPETITON! 
“TOP VALUE WINE!” 
2011 Houston Rodeo 
International Wine 
Competition
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communications

SANDRA M. COERO
creative marketing solutions | specializing in the wine industry*

Magazine Placement

Media Sponsorships and Product Placement

Strategic Media Partnerships have resulted in product placement, 
VIP gifting and wine sponsorships in high-profile entertainment 
and athletic events.

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
CO-HOSTED BY:
Orlando Bloom, Leonardo DiCaprio, Penelope Cruz, Rosario Dawson, 
Marisa Tomei, Kate Bosworth, Sebastian Copeland, Lyn & Norman Lear, 
Damien Rice, Heather Graham, Roland Emmerich, Dominic Monaghan, 
Matt Petersen, Neil Patrick Harris, Sharon Lawrence, Esai Morales.

Proceeds benefit Global Green’s Green Schools Initiative - saving mon-
ey, improving student health & performance, while promoting smart 
climate solutions. More info at: www.globalgreen.org.

With its eco-friendly wine tube, FOUR is a proud supporter of the Global Green organization. 
FOUR Cabernet was chosen as  the red wine served in the exclusive VIP Celebrity Lounge at 
the 2009 Global Green Pre-Oscar Gala -  a premiere Hollywood event!

FOUR Featured at Global Green Pre-Oscar Gala!

Four Wine Company
100 Stony Point Rd. Ste 235
Santa Rosa, CA 95401
www.fourwinetube.com
National Sales and Marketing:
Creative Wines International
707-542-2502
www.creativewinesintl.com

Special musical performances by
Sheryl Crow & Gavin Rossdale

February 19, 2009  
Avalon, Hollywood

DON’T BE A SQUARE
THINK OUTSIDE THE BOX

We coordinated par-
ticipation for multiple 
brands in Global Green 
USA events including 
their Sustainable Design 
Awards in New York City, 
The Green Inaugural 
Ball in Washington D.C. 
and Pre-Oscar Gala in 
Los Angeles.

Live Earth Global Event

Let’s Make A Deal

Global Green Oscar Party

Stand Up to Cancer

The Bonnie Hunt Show

The OWN (Oprah Winfrey Network)

National Cycling Events (USA championships, Tour de Georgia, 

Tour of California, Livestrong Challenge, Sea Otter Classic)

The US Open

.........
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All of the examples in our portfolio represent a collaborative effort, which always begins with our clients’ 
needs and input. Together, with the professional expertise and contributions of talented graphic design-
ers, website designers, printers and photographers, each project took on a life of its own and was brought 
to a successful conclusion. Certain photographs, web site components, and designs were produced by 
professionals contracted by Sandra Coero Consulting on behalf of our clients, and some design elements 
and logos were provided to us by our clients. We would like to acknowledge their creativity, excellent work 
and involvement in helping these brands stand out in the crowd.

SANDRA M. COERO
creative marketing solutions | specializing in the wine industry*

creative services | brand development | communications

sandi@coeroconsulting.com  f 707-525-2788  c 707-799-6889
coeroconsulting.com  santa rosa, sonoma county, california

707-578-5005

. . . . . . . . . 

mailto:sandi@coeroconsulting.com
http://www.coeroconsulting.com

